Hong Kong has one of the most successful telecommunications markets in the world. Fully liberalised and highly competitive, the market provides a wide range of innovative and advanced telecommunications services to consumers and business users. The city also has a long history of film production and a vibrant broadcasting industry.
Mass Media
Hong Kong's mass media at the end of 2017 included 68 daily newspapers (including electronic newspapers), 607 periodicals, three domestic free-television programme service licensees, two domestic pay-TV programme service licensees, 15 non-domestic TV programme service licensees, one government-funded public service broadcaster and two sound broadcasting licensees.
The availability of the latest telecommunications technology and keen interest in Hong Kong's affairs have attracted many international news agencies, newspapers with international readership and international broadcasters to establish regional headquarters or representative offices here. The production of regional publications in Hong Kong underlines its importance as a financial, industrial, trading and communications centre.
Registered Hong Kong-based press at the year end included 37 Chinese-language dailies, 13 English-language dailies, 13 bilingual dailies and five in Japanese. One of the English dailies publishes a daily Braille edition in conjunction with the Hong Kong Society for the Blind. Of the Chinese-language dailies, 31 cover mainly local and international news, and the remaining ones specialise in other subjects such as financial news. The larger newspapers include overseas Chinese communities in their distribution networks and some have editions printed outside Hong Kong, particularly in Australia, Canada, the United Kingdom and the United States. prepare press releases, and organise press conferences, interviews and special promotional activities.
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Media and Communications
The News Sub-division operates a 24-hour media enquiry service. During typhoons and other emergencies, the ISD's Combined Information Centre coordinates responses to media enquiries and disseminates information and public announcements.
The Government News and Media Information System gives journalists online access to press releases, photographs and video clips through a single interface. All press releases are available on the internet, while major government press conferences and events, including the Chief Executive's annual Policy Address and the Financial Secretary's Budget Speech, are webcast live.
The news.gov.hk website publishes government news and information daily in a dynamic multimedia fashion. Over 6,800 news and feature stories and some 1,550 video highlights were posted in 2017. News items and messages are also disseminated through smartphones, mobile devices and social media, including Facebook, Instagram, WeChat, Twitter, Weibo and YouTube. More than 594 million page views were recorded in 2017.
The Media Research Sub-division keeps the government informed of public opinion expressed in the mass news media. It produces daily media summaries reflecting public views and editorial comments in the Chinese and English newspapers as well as special reports on subjects of interest to the government.
Publicity and Promotions Division
The division helps bureaus and departments mount publicity campaigns and promotion drives and is responsible for advertising, creative design, photography, videography and the production of a range of government publications. Major local campaigns conducted or supported by the division in 2017 included the celebration of the 20th Anniversary of the Establishment of the HKSAR, Next Generation Smart Identity Card System project and territorywide identity card replacement exercise, voter registration, anti-drug efforts, environmental protection, road safety and the fight against crime.
The division also helps organise major promotional activities such as exhibitions, cultural performances, film festivals and media partnerships overseas and on the Mainland.
The division handles more than 3,000 titles and produces a wide variety of government publications, including this yearbook and its internet and tablet versions. Each year, the division distributes a large number of free publications, including fact sheets, brochures and posters. The division sells photographs at the Photo Library and, in August, launched an online photo sales system for the public to access the department's substantial archive of historical and topical photos more easily. Through its sales outlet and online bookstore, over 50,300 government books and miscellaneous printed items were sold in 2017.
Public Relations Outside Hong Kong Division
The division helps develop and implement the government's public relations strategy outside Hong Kong, working closely with the government's offices overseas, on the Mainland and in 
North America
In 2017, the ETO in Washington, DC, organised the visit of the Financial Secretary, Mr Paul Chan Mo-po, including a conference and luncheon co-organised with the Carnegie Endowment for International Peace to mark the HKSAR's 20th anniversary.
A black-tie gala dinner was hosted as part of the anniversary celebrations, featuring performances by tenor Warren Mok and the International Chamber Orchestra of America.
The Washington office also presented the 22nd Annual 'Made in Hong Kong' Film Festival, cosponsored by the Smithsonian Institution. The event featured appearances by director Wong Chun and screenwriter Florence Chan.
In the eastern US, the New York ETO promoted, under the theme of the anniversary celebrations, the tremendous progress Hong Kong had made since 1997 to become the most vibrant international financial and business hub in Asia. Through 20 visits to 13 states and more than 20 big events, the office reached out to financial, business, political and government leaders; major think tanks; and key media, arts and cultural institutions. 
Code on Access to Government Information
As an open and accountable government, all bureaus and departments make information available to the public according to the Code on Access to Information. The code stipulates that bureaus and departments should work on the basis that information requested will be released, and sets out the grounds on which disclosure may be refused. The public may complain to the Ombudsman if any bureau or department does not comply with the provisions of the code.
Communications Authority
The Communications Authority (CA), an independent statutory body established under the Communications Authority Ordinance, is the unified regulatory body for Hong Kong's broadcasting and telecommunications industries. The CA comprises 10 non-officials from various sectors of the community and two public officers. The Office of the Communications Authority (OFCA), the CA's executive arm and secretariat, helps the CA administer and enforce these ordinances.
Telecommunications
The government aims to facilitate the development of the telecommunications industry and enhance Hong Kong's position as the region's telecommunications hub. The long-standing procompetition policy and pro-market approach has encouraged an abundant supply of quality and state-of-the-art services for consumers and businesses at competitive prices.
Mobile Communications
Four mobile network operators provide second-generation (2G), third-generation (3G) and fourth-generation (4G) 
Fixed Communications
There is no preset limit on the number of licences that can be issued for fixed communications services, nor any deadline for the submission of applications. As at end-2017, there were 27 local fixed telephone network licensees, providing 92 fixed-line or internet phone services per 100 households, one of the highest penetration rates in the world. It is the government's policy to promote facility-based competition in the local fixed services market. As a result, 88 per cent and 79 per cent of households could choose between at least two and three self-built local fixed customer access networks respectively as at March.
Fixed Broadband
Hong Kong has one of the world's most advanced fixed broadband network infrastructures and a high household fixed broadband penetration rate of 92.8 per cent. According to internet content delivery provider Akamai's State of the Internet 1st Quarter, 2017 Report, Hong Kong has the world's fourth fastest broadband, with an average peak connection speed of 129.5 Mbps.
The city is ranked fifth globally in deploying an optical fibre access network, according to the Fibre to the Home Council Europe's report in February 2018.
Charges for fixed broadband services are very competitive. At a monthly rate of as low as about $138, or US$18, users may access broadband internet service at speeds of up to 1 Gbps. The city is also at the forefront in providing public Wi-Fi service, with more than 49,000 Wi-Fi hot spots by end-December.
External Telecommunications
Forty-three operators were licensed to provide cable-based and/or non-cable-based external telecommunications facilities as at end-2017. Hong Kong has eight submarine cable landing stations and is connected to 11 regional and transcontinental submarine cable systems. It is also connected to the Mainland via 20 overland cables. The total equipped capacity of the external telecommunications facilities in December exceeded 57,955 Gbps.
Satellite Communications
Two Hong K ong companies, APT Satellite Company Limited and Asia Satellite Telecommunications Company Limited, were licensed to operate and provide satellite communications services. As at end-2017, they were operating 11 satellites. Another new satellite is scheduled to be launched in 2018.
Unsolicited Electronic Messages
The Unsolicited Electronic Messages Ordinance regulates the sending of commercial electronic messages, including faxes, pre-recorded telephone messages, short messages and emails. The ordinance requires senders of commercial electronic messages to comply with specific sending rules. There are three 'do-not-call' registers (DNCs) for faxes, short messages and pre-recorded telephone messages respectively. Senders are prohibited from sending commercial electronic messages to DNC-registered numbers without the consent of the registered users. As at end-2017, more than 2.8 million numbers were registered in the three DNCs.
In 2017, the CA received about 800 reports of suspected contraventions and issued 42 warning letters to senders. A commercial fax sender was fined by the court for non-compliance with an enforcement notice issued by the CA.
Hong Kong works with other jurisdictions to combat spam and unsolicited emails. The OFCA is a member of the Unsolicited Communications Enforcement Network, which combats spam through international cooperation and the sharing of experience and intelligence.
Protection of Consumers
The OFCA works closely with the industry to safeguard consumer interests in using telecommunications services and to resolve any systemic problems that are manifested in consumer complaints, such as issues concerning chargeable mobile content services, mobile bill shock, contractual disputes, operators' fair usage policy, billing information and payment collection.
The industry offers a voluntary Customer Complaint Settlement Scheme, which receives funding and administrative support from the OFCA, to mediate billing disputes in deadlock between consumers and their service providers. In 2017, 67 eligible applications were handled, of which 97 per cent were settled.
Broadcasting
Commercial Broadcasting
Hong Kong is a forerunner in the adoption of advanced broadcasting technologies. The broadcasting policy objectives are to widen programme choice and diversity through competition, to facilitate the introduction of innovative broadcasting services, and to enhance the city's position as a regional broadcasting hub. To achieve these objectives, Hong Kong adopts a facilitating and pro-competition approach to promote the use of innovative technologies and provides a regulatory environment that moves with the times for new services to flourish.
At the end of 2017, Hong Kong had some 800 satellite and pay-TV channels available in digital format, and was the world leader in deploying internet protocol TV technology, with more than one million subscribers. Fifteen licensed satellite TV broadcasters provided more than 180 channels for the Asia-Pacific region. Three domestic free-TV licensees operated a total of 11 freeto-air channels, comprising three analogue channels and eight digital channels in highdefinition format.
As to radio, two sound broadcasting licensees provided a total of six analogue radio channels as at year end.
Regulatory Approach
Television programme services and their carriage networks are regulated separately. A service provider may hire any transmission network operator to transmit its service instead of investing in transmission infrastructure itself. This arrangement facilitates market entry and encourages competition.
The Broadcasting Ordinance regulates the four categories of TV programme servicesdomestic-free, domestic-pay, non-domestic (mainly satellite TV services targeting the AsiaPacific) and other licensable TV programme services (mainly TV services for hotel rooms) -according to their characteristics and pervasiveness rather than their transmission modes. Sound broadcasting services are regulated under the Telecommunications Ordinance and Broadcasting (Miscellaneous Provisions) Ordinance.
Hong Kong's facilitative and pro-competition regulatory approach has resulted in a multitude of TV and radio channels with diversified programming.
Public Service Broadcasting
Radio Television Hong Kong (RTHK) is a government department that serves as the city's public service broadcaster. It provides editorially independent, professional and quality radio, TV and new media services. The RTHK Charter enshrines RTHK's editorial independence and sets out its public purposes, mission and relationship with the Commerce and Economic Development Bureau, the CA and the RTHK Board of Advisors.
RTHK operates seven radio channels, with three of them using FM transmission and four using AM. The station produces more than 1,100 hours of diversified radio programmes in Cantonese, English and Putonghua every week, including 16 hours of radio programmes under the Community Involvement Broadcasting Service.
RTHK produces TV programmes of public interest for broadcast on free and pay-TV channels. It also operates three digital terrestrial television (DTT) channels, two of which are carried on the analogue platform as well. In 2017, RTHK produced 1,403 hours of programmes for broadcasting on its TV channels as well as free and pay-TV platforms. By end-2017, 19 transmitting stations, comprising main and fill-in stations, were taking the DTT network coverage to about 90 per cent of the population. RTHK will continue to establish the remaining 10 fill-in stations to extend its network coverage to about 99 per cent of the population, matching that of commercial DTT broadcasters.
To complement the government's education policies, RTHK produces 19.9 hours of new educational TV programmes for pre-primary, primary and secondary schools and operates an interactive learning platform, eTVonline. It also provides filming and technical support as well as audio and video signals to local and overseas broadcasters to air events of public interest, such as the National Day celebration and flag-raising ceremony, Chief Executive's Policy Address and ceremonial opening of the legal year.
RTHK harnesses the multimedia potential of emerging media platforms, including providing applications for smart TV as well as mobile services RTHK Mine, RTHK News, RTHK On the Go and RTHK Screen, to meet the diverse needs of the public. Average daily page views of 3.2 million were recorded in 2017. RTHK also provided Nepalese and Urdu subtitles in some TV programmes to cater for ethnic minorities.
Recent Developments
The government encourages the use of DTT broadcasting technology to enhance spectrum efficiency and enable the provision of quality TV services. About 88 per cent of households receive digital television. Among the three commercial broadcasters, two make use of the broadcasting spectrum to provide digital coverage of at least 99 per cent of the population; one provides analogue and digital services through a fixed network that covers about 93 per cent of households. The government plans to complete in 2017-18 a review of the target date, set in end-2020, of switching off analogue TV services.
A review of the broadcasting-related ordinances is also under way, with the aim of relaxing some obsolete statutory requirements and rationalising the regulatory regime so as to provide a balanced competitive environment and allow more room for innovation and investment to support the sustainable development of free-TV services.
Postal Services
Hongkong Post provides a broad range of reliable postal and related services at affordable prices. In 2017, it handled 1.17 billion postal items, of which 82.3 per cent was local mail.
In response to the growth in e-commerce, Hongkong Post continues to introduce new delivery solutions. During the year, the number of iPostal stations citywide was increased to 16. This is a self-service mail collection facility where online shoppers can pick up their purchases. Hongkong Post also extended its e-Express service to seven more countries, bringing the total to 26 major destinations covered by the service.
A new local delivery service, Postage Prepaid Envelope, was launched for the submission of application forms to the Transport Department.
Retail Network
In 2017, Hongkong Post operated a network of 124 post offices, of which 121 had become acceptance offices for EC-ship posting by November, up from 51 in 2016. The remaining three are mobile post offices.
Stamps and Philately
Fourteen issues of special and commemorative stamps were released. Hongkong Post applied augmented reality technology for the first time to two stamp issues, namely 'Revitalisation of Historic Buildings in Hong Kong II' issued on 25 April and 'Children Stamps -The Five Senses' issued on 18 July.
International Cooperation
Hongkong Post is an active member of the international postal community. It keeps abreast of industry developments and forges close cooperation with postal counterparts.
Film Classification
Hong Kong adopts a three-tier film classification system: Category I, which is suitable for all ages; Category II, subdivided into Category IIA, not suitable for children, and Category IIB, not suitable for young persons and children; and Category III, only for persons who have attained the age of 18. The aim is to allow adults wide access to films while protecting young persons and children from exposure to potentially harmful materials. Category IIA and IIB classifications are advisory, while the age restriction for Category III films is mandatory.
In 2017, 2,228 films were submitted for classification, compared with 2,196 in 2016. Of these, 680 were classified as Category I, 770 as Category IIA, 603 as Category IIB and 175 as Category III.
Film classification standards are kept in line with society's expectations through public opinion surveys and consultation with a statutory panel of advisers, comprising about 300 members drawn from different walks of life.
The Board of Review (Film Censorship) is empowered under the Film Censorship Ordinance to review decisions on film classifications upon request. The board comprises nine non-official members appointed by the Chief Executive, plus the Secretary for Commerce and Economic Development as an ex-officio member.
